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ABSTRACT

India is known for its great learning culture. Fréime ancient Guru-Shishya Parampara (Traditiothéomodern
outcome based learning, Indian education industwmays strives to encompass the value based leam@tbodology and
as far as management education is concernedgriicsal for the institutions to provide practicgpdication of conceptual

knowledge to the aspiring young minds to make theswly for corporate world challenges.

This empirical research aims at understanding titeagogy used in management education and to fgehg
impact of introducing Corporate Social Respongipifiractices as a part of curriculum of manageredntation for post
graduate studies. In this paper, researcher toiexkplore the impact of Corporate Social Respolityiliractices as a part
of curriculum for post graduate students at anessésl organization named Indira Scholl of Busindssli€s (ISBS) in

Pune, India.

The study is based on the theories of John Dewelyraore recently the Experiential Education Theofy o
D.A. Kolb. This quantitative study observes the @wipof Corporate Social Responsibility Practiceghenlearning of the
students who opted for such programs. This studyased on the survey conducted at ISBS for thSeimester students.
These students divided into two category. 1. Thase opted for CSR initiatives and 2. Those who hasta part of such
initiative. Factor analysis is used to understamel difference between these two group of studeeitaiping to their
awareness about and sense of responsibility towaodsety/community and its needs. Factor analyssplays a
substantial difference between the groups. The oomés suggest a positive correlation between Cot@oBcial
Responsibility Practices as a learning methodokgy its impact on the sense of responsibilities amdreness towards

community.
KEYWORDS: ISBS, Management Students, Corporate Social Re#plipsPractices, Learning
INTRODUCTION

Preparing students for becoming accountable cgizemo understand their responsibility towards comitgthas
been one of the driving principles of educatiorceithe founding of Shree Chanakya Education Soaely94, a Trust
which runs ISBS as a part of group institutionss fthis principle that allows the institution toster the democracy. In the
present study the author tried to establish theifsi@nce of creating responsible citizens thropgbviding platform to the
students to involve in Corporate Social ResponigibiPractices. This study uses the Learn and S&@wmmunity

definition for service-learning, “a teaching andhrl@ing strategy that integrates meaningful commnyusgrvice with
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instruction and reflection to enrich the learningerience, teaching civic responsibility, and sfgeen communities”.
This study seeks to examine the inclusion of Cafpeo6ocial Responsibility Practices in teachinghméblogy of Indira
School of Business Studies (ISBS). The researchvrdriiom this study explores the effects of Corper&ocial
Responsibility Practices on the attitudes of sttslemward community, who are undergoing the postigate management
programs. Furthermore, this study examines two arebe questions. 1. Do students involved in Cormor&bcial
Responsibility Practices/initiatives have a great®areness of community needs than the studentslwimot participate?
2. Does the inclusion of Corporate Social RespdlitgitPractices affects students’ feeling of resgibility to become
involved with the community?

LITERATURE REVIEW

Corporate Social Responsibility Concept in India

The Corporate Social Responsibility (CSR) agendéndia is changing and beginning to follow globabie
trends: it is, for example, integrating CSR intaecbusiness processes, ensuring that CSR takesrtap management
and assigning CSR responsibilities to corporateadagents. Nevertheless, as many analysis resuts tiemonstrated,
CSR in India has unique featur¢Source Corporate Social Responsibly Practices in Indi@mpanies: A Case in India
by Subramanyam Mutyala, IJARIIE ISSN (O) 2395 43%@6 1 Issue 4 2015)

Although the Indian CSR agenda seems to be becomorg comprehensive and philanthropic, the patah
community development is still the decisive eleméidr Indian companies, community development iy vimportant
since it paves the way for good relations with camities and also has an appreciable public relateffect as a part of

their Branding Strategies.

However, community development projects must bewsik critically since they lack transparency,
the involvement of relevant authorities is questlole, and community development may conceal maipesc or

violations within a company. Indian CSR is not wedlanced between internal and external staketmlder

Indian companies tend to aim their CSR engagenteextarnal stakeholders — especially communitieather
than internal stakeholders. However, the long timdiof CSR in India indicates — and the recentngies in the Indian
CSR agenda further underlines — that CSR in Ind&donsiderable potential for improving corporateirmnmental and

social conduct.

Collective learning and knowledge-sharing are t@blgieved through the publication of activitiestba internet
and learning forums where companies and stakeloklgre good practices, identify and fill knowledggs, develop
tools, obtain training and set priorities for theagtices to be undertaken. Compared with individeaining processes,

knowledge sharing and collective learning helpptiroize CSR activities more quickly.

Relationship between CSR in Companies and Corp&@adéal Responsibility Practices in institutionvé&do be
driven in cohesion with each other. Education Itidusas a very important responsibility to createporate citizens who
understand their responsibilities towards society e underprivileged. Students need to be seagitiwards community
services. However, as far as the thought procetSBE# is concerned, only conducting classroom eassdr providing
information on community needs is not enough. Wliswidents reach to the communities themselvesrsiaohd the
problems in the society and realise the need afglebmething for the community through some initet, they would

not be actually responsible towards it.
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With this ideology, ISBS started its CSR Committeened as “PEHEL”. Phehel encourages students ténaten
themselves as members of the committee and takdiffament community services initiatives mentionkeelow (Ref:

Section 3 Page No. 5)
About ISBS

Indira School of Business Studies (ISBS), Pune, esiablished under the aegis of Shree Chanakyaakdnc
Society (SCES). Shree Chanakya Education Sociggrbas a trust in 1994 with the explicit visiorptovide sustainable
impetus to the corporate and entrepreneurial &sliin the youth. Unrelenting initiatives by the hdgement team at
Indira led to the creation of multidiscipline suafi Management, Information Technology, Pharmacymi@erce, Science,
Engineering and Architecture. All this growth isabled and sustained by the expertise and exertibtise leaders at
Indira whose commitment and concern for student'getbpment stands unmatched. SCES has grown $teadiltoday
boasts of several Institutes, having more than ¥00ents, from all over India, pursuing multi-didioary, graduate and
post-graduate programs. The Institutes managedJdBSShave maintained high academic standards aredsumeessfully

provided trained manpower to the diverse industotas of the country.

Indira School of Business Studies (ISBS) was eistiaddl as a professional school to meet the groweegls of
the business sector with the explicit vision tovide sustainable impetus to the corporate and r&neurial abilities in
the youth. In a short span of time, the progranmthefinstitute were approved by AICTE and ISBSl@sthed its presence

in Pune as a premier business education institute.

The curriculum design, methodology utilized, indhgl study tours abroad coupled with sensitizing ams
society and environment and technology for teackiggps the students abreast of the trends in ¢k dif business and

assures greater articulation of the same as weatledsng them responsible in the direction of seg\uime community.

ISBS believes that the emerging global environmegjuires professional graduates to be armed wigh th
sufficient knowledge and confidence of facing tougid competitive scenario and aware about the @mwiental
challenges and limitations. The current global exoy has created an environment where managerstbodaee greater
situational challenges and need to overcome thkdfi the scarcity of natural resources; predict handle the vagaries of
the market and provide better quality products serdices without compromising on environment frigrmutactices. Such
an environment requires professional graduatesmigtarmed with the necessary knowledge but alsdident of facing
extremely competitive scenario and sensitivity toigasociety/community to keep abreast of the trandhe field of

business.
Corporate Social Responsibility Practices at ISBS'Pehel”)

As the literature suggests, Martinez (2007) Copd Wolf's stated 13 principles for experiential themf
hands-on education with Miller’'s categories of peggprograms, and processes and added a new ocatigovalues.
Martinez lists responsibility toward community inrée of his four categories (p.77). Community Sexliearning is a

teaching methodology, which incorporates skillsied in the classroom with service in the community

Corporate Social Responsibility (CSR) Cell “PEHEA" ISBS includes the participation of all stakeleotdin
community service initiatives: students, facultgnrgovernment organizations (NGO), and the locatrooinity. Students

and faculty members actively participate in outhepogram initiatives where they contribute theioWwledge, skills, and

www.iaset.us anti@iaset.us



4 Shraddha Kulkarni

technical expertise to the community. ISBS has sttpd the program activities of several NGO's ojyegain the

community.
The values of social responsibility that studentbibe are:
* Genuine respect for others and their points of giew
* The ability to be sensitive and become responsitileen.
* Reaching out to those unprivileged lives can betied to make a difference.
« Ability to handle challenging situations and prawigl workable solutions for the same.
Some of the ISBS Activities under “Pehel” includes:
e Skip a Meal -Fund Generation for Smile Foundation.
» ISBS organized CII-Yi Orientation Session wheralstuts were introduced the concept of Yi- Net.
* ISBS students participated in Blood Donation camganized by Poona Serological Institute blood bank.

* ISBS organized Motivational Session by Sam Cawtlworithe topic of Bounce Forward for all PGDM and MB

students.
e ISBS under took Kirloskar Eco Rangers- Environmke8&tsstainability projects.
* ISBS donated Grainsto Navkshitij NGO-Home for méptehallenged special friends.

» ISBS organized CII-Yi Business Plan Competitionl-@l will provide entrepreneurs to mentor the stotieto

refine their business plans.

* ISBS participated in Save the Paradise Campaigrdandted Bisleri water bottles, Baby food, ClottiRsady to

eat food for Jammu & Kashmir underprivileged kids.

* ISBS students visited Missionaries of Charity PaeBhavan and spent time with special friends atrare

Bhavan.
e ISBS participated in “CleanmyIindia” drive.
* ISBS contributed to Indian Blind Association byesaf stamps, the sales proceeds going for cardired.B

» ISBS students participated in Marathon organize®Ig3Cl FLO (FICCI ladies organization) at Magarpa@ity,

Pune supporting the women empowerment cause.
* ISBS participated in Traffic rules awareness cagpairganized by Pune Traffic Police at Chinchwadhd?
* ISBS students organized a rally for Save the GiildCawareness at Tathwade, Pune.

* ISBS visited Navkshitij an NGO at Marunje villagaring for mentally challenged and interacted arsyed with
these special friends.

* ISBS organized a drive at Tathwade, Pune for clgpand reducing Plastic consumption.

Impact Factor (JCC): 5.7985 NAAS Ratj 3.51
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» ISBS regularly visit and help the inmates of PrBhavan, Tathwade (an Initiative of Mother Teresartaation.)
* ISBS participated in a Street Play on F. C. Roatllakl. Road Pune by Navkshitij on Terrorism.

* ISBS collaborated with Pragati Foundation an NG®ume dedicating for uplifting of economical weagection

of society at Dapodi, Pune. Students helped iinggdirticles made by these people.
* ISBS visited and helped Sant Moni Baba Vriddhashaaikurdi caring for Old age citizens.
* ISBS organized a rally for Go Green awareness #ihilae, Pune.

* ISBS helped Finolex Cables, Gulf Oil and Pune Roiictheir safety drive for use of Helmet. This vea$olice

ground Shivajinagar, Pune.

» |ISBS visited and spent quality time with the serditizens of Madhur Bhav Home at Dattawadi Nerdadgé,

Pune.

* ISBS helped Navkshitij NGO by setting up a stalcampus for selling the articles made by mentafigllenged

friends.
» ISBS visited and helped the old age inmates of Madthav Home at Pimple Nilakh, Pune.
» ISBS coordinated the Hill Climbing Competition arged at Parvati Hills for Mentally Challenged stotde
» ISBS visited and spent quality time with physicallgabled students of Apang Shalaat Nigdi, Pune.
PROBLEM OF STATEMENT

The conviction that education should harvest a @@te citizen who is prepared to be an active merrbthe
workforce and community has long been the goal difcation industry (Sarkees-Wircenski & Scott, 2003,61).
Authors such as Plato and Aristotle always statatl ¢ducation institution should not only focustla professional skills
but also make students responsible towards compyRocheleau, 2004). Methodology alike communigdd learning/
community service practices/CSR initiatives aimsnatilling the sense of responsibility among sttdewhen they start
earning. (National Service-Learning Clearingho#)8). The origins of this concept laid in the exgetial education
theory (J. C. Kielsmeier, 2010). Current researntlthe topicis raw and needs more practitionersrasearchers to devote
time pertaining to the topic of include this tygentethodology in the curriculum. (Eyler, 2002, p. Kielsmeier (2010).

The philosophy of management education at ISB3dargled on the concept of experiential learning ehathd
outcome based learning. The management progranmteistionally designed taking into consideratiort stadents will get
equal exposure to classroom teaching as well &b dgsignments and will be able to connect theeghlknowledge with
real life instances. (Eyler, 2009). In recent e@ngneducation institutions started focusing onabecept of Corporate
Social Responsibility Practices as a part of learmnitiatives. Many programs are including serviearning in secondary
education with few reports existing in higher edigrg especially in western countries. Burr (208tgtes, “While many
universities are beginning to incorporate serveahing activities, the full potential of combiniegrvice and progressive
experiential learning situations for a specific aaref study lies, in most cases, still untapped”.rré€nt trends in
management education are focused upon, “respabsibibcalisation, evolution, career pathways amegration of social

and management education.
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This study aimed at identifying the need of inamsiof Corporate Social Responsibility Practicesagsart of
curriculum at ISBS and intended to understanduiflshts are involved in community services as a@factirriculum, will

they be more responsible and aware about theionsdpility towards society?
SIGNIFICANCE OF PRESENT STUDY

It is the intent of this study to explore the effexf CSR initiatives/ community services practidesthe
understanding of students about the society. BziggHatcher (2000) found that there is a need ésearch in this area
that explores the outcomes of Corporate Social &espility Practices in regard to students and comities (p. 68)
Service-learning practitioners have an overwhelmpasgsion and belief in the benefits of servicereay on the
individuals involved, but there is not enough reskato support their claims to guide the decisioakimg process
(Eyler, 2002, p. 4). Corporate Social ResponsibHitactices implementation and research has begtedi to traditional

courses of academia to promote civic growth (S&righBringle, & Williams, 2010, p. 1).

This study attempts to expand upon this goal thnaheg study of such practices within the scope afiagement
programs. These kinds of programs actually empéansize on personal development and business secersacompare to
Corporate Social Responsibility. It is this gapaihich this study hopes to contribute and extendréisearch in Corporate
Social Responsibility Practices and management aiuc The experiential components of service-liegrnand
management education makes this study and othegsitlisignificant. The results of this study cobtries to the
knowledge base of Corporate Social Responsibilitgcfices research and the future design of sucbtipes in the

curriculum of management courses.

STUDY HYPOTHESES
Hypothesis 1

Students involved in Corporate Social Responsjbititactices have a greater awareness of commuedigisnthan the

students who do not participate.
Hypothesis 2

The inclusion of Corporate Social Responsibilita®ices affect the students’ feeling of responisybib become

involved with the community
RESEARCH METHODOLOGY
Sampling

The sample consisted of Post Graduate Diploma indgament (PGDM) students £ 198) enrolled in the Batch
of 2015-17. Participants were approached from tategories: 1. Those who are members of CSR Conaméttel 2.
Those who are not members of CSR Committee at I9B®. sampling plan &demographic profile of the stmis

presented in Table 1.
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Tablel: The Sampling Plan & Demographic Profile othe Sample

Total Population 360

Total sample 198

Those who are part of CSR Com. 112

Those who are not part of CSR Con). 86

Sampling Method Purposive Stratified

Sampling Unit 1 student

Sampling Frame ISBS-PGDM students of Batch 2015417
Male 134

Female 64

Questionnaires Designing

A comprehensive questionnaire designed for bettderstanding of the factors and to compare theoresgs of
the students who participated in Corporate SociedpRnsibility Practices and those who never padteid in such
practices. The basis for the Community Servicetddtts Scale developed by Ann Harris Shirella & Amhecarthy,
Colorado State University & Ohio University. Theake modified to suit the study for the managemaments. Following

factors have been identified and taken into comaté® while designing the questionnaire:

Awareness
Actions

Ability
Connectedness
Norms
Empathy

Cost

Benefits
Seriousness
Intention

(* A copy of the questionnaire is enclosed in apel)

Reliability of Measures

Alpha reliability test is conducted for the 10 ekts of questionnaire. The alpha reliability caséfnts for each
of the parameters ranged from .9081 to .9639. Arsary of the reliability of the scales describingle&ype of element is
shown in Table 2(TI).

Table 2: Reliability of Individual Questions in Measuring Factors

No. | Factors (Indicated by Questions) | Alpha Reliability Coefficient
1 Awareness .9347
2 Actions .9545
3 Ability .9234
4 Connectedness .9455
5 Norms .9427
6 Empathy .9322
7 Cost 9210
8 Benefits .9567
9 Seriousness 9277
10 | Intention .9534

An inter-rater reliability (IRR) analysis was dotteassess the degree to which the respondentginssp “agree”

to the factors of analysis. A single item withiregp IRR for an anchor response (A) of size 5 watopmed for each of
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the 10 factors within each of the 198 students. rEselts of the IRR analysis indicated extremetyhhieliability between

individual responses.
Data Analysis & Hypotheses Testing

The required data collected from students in 20h&mthey were in®isemester and completed two months of
management education. The population was 360 outhith 50% and above students have participatetiénsurvey.
Participation occurred in-person. The participamse approached and a physical questionnaire swaegucted amongst

the sample. In all, 198 students have participatede survey.

Out of 198, 112 students were a part of CSR Coramittr undertaken some community services initiatine
their school or college life. Remaining86 studemtser participated in any kind of CSR or commusigyvice initiatives

and were not a part of CSR Committee at ISBS.
Hypotheses Testing

H11: Students involved in Corporate Social Responsjbiitactices have a greater awareness of community

needs than the students who do not participate.

Statistical HO1: No statistical significance in the level of awarsméetween students involved or not involved in

Corporate Social Responsibility Practices

To examine the statistical hypothesis, an exployafiactor analysis with varimax rotation was contgdcon the
factors, extracting ten factors (awareness & resibdity). The results confirmed that the ten fastof altruistic behaviour
on which the scale is based, have an impact orawsreness level of students who participate inGbgorate Social
Responsibility Practices. The Eigen values for exfdhe ten factors were greater than 1.00 andaéngdi over 71% of the
variance in the items and are presented in TablEhB proves that students who participate in themunity services

practise have greater sense of awareness towadsdtiety.

Table 3: Exploratory Factor Analysis with Varimax Rotation

Factor Indicating Awareness g 97 Stgdents Rating by Stud(_ants
& Responsibility InvoI_ved in Not In\{olved in t
Community Services | Community Services

Awareness 3.9(.68) 4.0(.68) -2.4
Actions 3.9(.74) 4.2(.63) -2.52*
Abilities 3.6(.90) 3.9(.76) -2.02*
Connectedness 4.3(.62) 4.2(.69) 1.11
Norms 3.7(.72) 3.5(.66) 1.21
Empathy 3.9(.69) 4.3(.54) -6.03**4
Cost 3.6(.91) 4.0(.71) -5.31***
Benefits 3.3(1.03) 3.9(.70) -5,13**%
Seriousness 3.7(.89) 3.6(.76) 42
Intention 3.2(.98) 3.5(.80) -2.66**

Hypotheses Testing
H12

The inclusion of Corporate Social Responsibilita®ices affect the students’ feeling of responisybib become

involved with the community

Impact Factor (JCC): 5.7985
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Statistical HO2

No statistical significance in the level of feelinfj responsibility between students involved or imvblved in

Corporate Social Responsibility Practices

To examine the statistical hypothesis, correlatibesveen students with exposure to CSR activities the
feeling of responsibility evaluated based on thdtMalex. This is illustrated in Table 4. Generatlyese correlations were
low to modest, with six coefficients reaching sttial significance. Students who got exposure€aooporate Social

Responsibility Practices proved to have greatesesefiresponsibility towards society/community imaf the ten factors.

Thus it proves the significance of the Corporateci@oResponsibility Practices to increase the seofse

responsibilities of the students towards society.

Table 4: Factor Analysis Evaluating Feeling of Regmnsibility Based on the Mott Index

Factor Indicating Awareness | Rating of Students Rating of Students
& Responsibility with CSR Exposure | without CSR Exposure
Awareness .09 HOx**
Actions -.12 27F**
Abilities .20* B7*F**
Connectedness .23* 64> **
Norms .16 56***
Empathy 12 BO***
Cost .26** A9***
Benefits 27** B3 **
Seriousness .30** .65% **
Intention .08 S1x**

*p<.05 **p<.01 **p<.001
LIMITATIONS OF THE STUDY

This study conducted at ISBS and includes the safinpin one institution. The students from othetiinges may

have difference in their aptitude, knowledge artdliectual level and may not produce the same resulSBS.

Thus, the researcher suggest further studies oriofiie covering wider scope among different manag@m
institutions from different caliber of students.

FININGS AND CONCLUSIONS

The overall findings of this study support the hymeses presented, that are, the students who diregaing in
Corporate Social Responsibility Practices are hlmwneater sense of awareness and feeing of regildpsiowards
society and community. The factor analysis waseatiomatching to the ten factors having eigenvalyresiter than one for
both the statistical hypotheses. The study explthesinclusion of Corporate Social Responsibilitsad®ices in the
curriculum of management education at ISBS. Theidoaf the study investigates the impact of CSRviigts and its
reflection upon students’ awareness of commungyés and their feeling of being responsible to mecmvolved in their

community.

The research positively indicates the relationsl@pveen conducting Corporate Social Responsitilictices as
a part of curriculum and its positive effect on gtedents who involved in such initiatives. Thigdst shows that there is

an enormous need of including CSR program as sopananagement education, thus the students arentytre capable
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of indulging into management practices, but alsdeustand the bigger cause of understanding thesnefeslociety and
serving the society by all possible means.
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APPENDIX 1
QUESTIONNAIRE

Community Service Attitude Scale

The data in this survey will be used in conjunctwith a study to compare attitudinal change andnieg value
among students toward community service. Your Malyn participation in this survey is anonymous. Mentifiable

information is being collected. Please take the feag minutes to answer the following questions.
Demographic Information
1. What is your age group?

2. What is your gender?
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3. Which Course you have Enrolled?

4. Which Semester Student you are?

5. Where do you attend college (graduation)?

6. Have your family involved in community services?

7. If yes, what kind of services?

8. Have participated in community service projecthia past? Yes No

Please answer the Following Questions Regarding Youreelings toward Community Service Projects. Answe
Questions 9-20 Using the Following Scale

1 = extremely unlikely

2 = quite unlikely

3 = slightly unlikely

4 = neither likely nor unlikely

5 = slightly likely

6 = quite likely

7 = extremely likely

9. I would be contributing to the betterment of doenmunity.

10. | would experience personal satisfaction kngvtirat | am helping others.
11. I would be meeting other people who enjoy comityuservice.

12. | would be developing new skills.

13. I would make valuable contacts for my persaaater.

14. | would gain valuable experience for my resume.

15. I would have less time for my Course-assignment

16. | would have forgone the opportunity to stagl anjoy with my friends.
17. 1 would have less energy.

18. | would have less time to work.

19. | would have less free time.

20. 1 would have less time to spend with my family
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Please Answer the Following Questions Regarding Youreelings toward Community Service Projects. Answe
Questions 21-54 Using the Following Scale

1 = strongly disagree

2 = disagree

3 = slightly disagree

4 = neither agree nor disagree
5 = slightly agree

6 = agree

7 = strongly agree

21. I want to do this activity.

22. Community groups need our help.

23. It is important to help people in general.

24. Improving communities is important to maintaga quality society.

25. | can make a difference in the community.

26. Our community needs good volunteers.

27. There are people in the community who neepl. hel

28. All communities need good volunteers.

29. Volunteer work at community agencies helpsessbcial problems.

30. Volunteers in community agencies make a diffee, if only a small difference.

31. Post-graduate student volunteers can helpowepthe local community.

32. Volunteering in community projects can greatiyance the community’s resources.

33. I am responsible for doing something aboutrawimg the community.

34. Contributing my skills will make the communéybetter place.

35. It's my responsibility to take some real measuo help others in need.

36. It is important to provide a useful servicglte community though community service.

37. It is important to me to have a sense of doution and helpfulness through community service.
38. It is important to me to gain an increasedsaf responsibility from participating in commuyngervice.

39. When | meet people who are having a diffitatie, | wonder how | would feel if | were in theihoes.

www.iaset.us anti@iaset.us
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40. | will participate in a community service peof in the next year.

41. | feel bad that some community members arfesog from a lack of resources.
42. | feel bad about the disparity among commumigmbers.

43. | feel an obligation to contribute to the coumity.

44. There are needs in the community.

45. Lack of participation in community service ghuse severe damage to our society.

46. Without community service, today’s disadvasthgitizens have no hope.

47. Other people deserve my help.

48. Community service is necessary to making oanmraunities better.

49. It is critical that citizens become involvedhelping their communities.

50. Community service is a crucial component efghlutions to community problems.
51. The more people who help, the better thindisget.

52. There are people who have needs which areaiog met.

53. My contribution to the community will make eat difference.

54. Would you seek out an opportunity to do comityuservice in the next year?

APPENDIX 2 (FACTORS DERIVED FOR FACTOR ANALYSIS)

Shraddha Kulkarni

No. Statements
22 | Community groups need our help. 1
27 | There are people in the community who need help. 1 AWArENess
44 | There are needs in the community. 1
52 | There are people who have needs which are iy beet. 1
29 | Volunteer work at community agencies helps seb@al problems. 2
30 Volunteers in community agencies make a differeifamly a small 5

difference.
31 | Post-graduate student volunteers can help ingptttaslocal community. 2| Actions
32 Volunteering in community projects can greatly emdeathe community’s >

resources.
51 | The more people who help, the better things geitl 2
25 | | can make a difference in the community. 3
34 | Contributing my skills will make the communityatter place. 3| Ability
53 | My contribution to the community will make a rééference. 3
33 | I am responsible for doing something about impigthe community. 4
35 | It's my responsibility to take some real measucehelp others in need. 4
37 It is important to me to have a sense of contrdyutind helpfulness 4

through community service.

— - . —— Connectedness

38 Itis important to me to gain an !ncreased sengesygonsibility from

participating in community service.
43 | | feel an obligation to contribute to the comiityin 4
47 | Other people deserve my help. 4
23 | Itis important to help people in general. 5

: P rp— —— - - Norms
24 | Improving communities is important to maintamism quality society. 5
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Table Contd.,

26 | Our community needs good volunteers. 5
28 | All communities need good volunteers. 5
36 Itis impqrtant to provide a useful service to doenmunity though 5

community service.
39 When | meet people who are having a difficult timmeonder how | would 6

feel if | were in their shoes.
a1 | feel bad that some community members are suffefriom a lack of 6 Empathy

resources.
42 | | feel bad about the disparity among communigmers. 6
15 | I would have less time for my Course-assignment. 7
16 | | would have forgone the opportunity to stay angy with my friends. 7

Cost

17 | I would have less energy. 7
18 | I would have less time to work. 7
19 | I would have less free time. 7
20 | I would have less time to spend with my family 7
9 | would be contributing to the betterment of doenmunity. 8 Benefits
10 | I would experience personal satisfaction knowirad | am helping others 8
11 | I would be meeting other people who enjoy comitgigervice. 8
12 | I would be developing new skills. 8
13 | I would make valuable contacts for my persoaater. 8
14 | | would gain valuable experience for my resume. 8
45 Lack of_participation in community service will csrisevere damage to 9

our society.
46 | Without community service, today’s disadvantagéidens have no hope 9
48 | Community service is necessary to making ourroanities better. 9| Seriousness
49 | Itis critical that citizens become involvedhielping their communities. 9
50 Community service is a crucial component of theigohs to community 9

problems.
21 | | want to do this activity. 10
40 | 40. | will participate in a community serviceofact in the next year. 1( .

. — Intention

54 Wou])d you seek out an opportunity to do communéyiEe in the next 10

year~

www.iaset.us

anti@iaset.us






